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‘What’s the point of sociology? Sociology has long been the most self-questioning of disciplines. Recently, 
such self-interrogation has involved discussion about what kinds of audiences sociology reaches and should 
be reaching. This book constitutes a vast leap forward in the “public sociology” debates, enriching them 
with historical depth, philosophical sophistication, and a truly global vision. An exceptionally attention-
grabbing contribution.’
 – David Inglis, University of Exeter, UK  

‘Hess and Fleck continue their important effort to return the debate over public sociology to where it 
belongs - the sociology of knowledge. This new collection is filled with probing contributions of 
striking interest.’
 – Jeffrey Alexander, Yale University, USA

View this title online at: www.ashgate.com/isbn/9781409434580

Part II servIng the PublIc or servIng the state? trIals and trIbulatIons 

of organIzatIonal and state-related hIstorIes: Research for whom? 

Changing conceptions of disciplinarity in the American university, 

Daniel Gordon; The making of ‘excellence’ in the European research 

area: how research funding organizations work, Barbara Hoenig; 

Using scientific knowledge in policy making: the importance of 

organizational culture, Sally Shortall; Public sociology in Taiwan, 

Hong Kong and Singapore, Albert Tzeng; A chapter in the history of 

Brazilian sociology: UNESCO research about race relations and the 

unexpected prejudice against Poles in Curitiba (Paraná), 

Márcio de Oliveira. Part III Intellectuals and theIr audIences: Blurring 

the boundary line: the origins and fate of Robert Bellah’s symbolic 

realism, Matteo Bortolini; How spaces of opinion shape public 

intellectuals: a field-based approach to project syndicate-op-eds, 

Philipp Korom; The role of public intellectual in the role-set of 

academics, Ragnvald Kalleberg; Critics as cultural intermediaries, 

Thomas Crosbie and Jonathan Roberge; World sociology: the view 

from Atlantis, Andrew Abbott; Index.

20% discount – quote code AUTHOR20 when ordering…


